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Introduction 
 

Pay Per Click (PPC) Marketing is surging in worldwide popularity as one the 
most cost effect ways to maximize the leads and sales from your website.  
Harnessing this tool can provide a guaranteed and instantaneous rise in 
traffic and sales to your company website.  Because you only pay when your 
ad is clicked, a highly targeted and well executed PPC campaign can 
generate a massive amount of sales for very little cost.  In PPC marketing, 
the control you have over your campaign is unparalleled, and the real-time 
tracking of advertising efficiency is unique and invaluable.  

{ƻ ǿƘȅ ǎƘƻǳƭŘ ȅƻǳ ōŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ tt/Κ LǘΩǎ ŀ ƻƴŜ ƻŦ ŀ kind, cost effective 
way to attract website visitors, boost your conversions, and expand your 
business and visibility.  ¢ƘŜǊŜΩǎ ŀ ǇƭŀŎŜ ƛƴ tt/ ŦƻǊ ŜǾŜǊȅƻƴŜΥ ŦǊƻƳ ǎǘŀǊǘǳǇ 
businesses that need a smart strategy to make it to the first page of search 
results, to established corporations that desire a larger online presence.  
There are many intricacies in PPC management, and a solid understanding is 
essential to avoid wasting money.  In this paper, you will learn what PPC is 
and how it works, exactly how it will benefit your business, and how to get 
started on a campaign.  
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What is PPC? 
 
Pay Per Click (PPC) advertising is a type of online advertising in which advertisers 
pay for the visitors who arrive on a web site, on a Cost Per Click (CPC) basis.  
Advertisers only pay for visitors that click on their banner. At the click of a button, it 
affords visitors to a website the opportunity to know more about a product or 
service they are interested in.  PPC advertising is more focused than traditional 
forms of advertising, because websites that utilize PPC ads will only display your ad 
when the keyword query or content site is relevant.  This means that only people 
who are looking for or interested in your product or service will see the ad, making 
this marketing medium highly targeted.   

There are two models of PPC advertising; Search and Content Networks.  Search 
Networks are when PPC advertisements show up as results in search engines, and 
ǘƘŜȅ ŀǊŜ ƭŀōŜƭŜŘ ŀǎ ά{ǇƻƴǎƻǊŜŘ [ƛƴƪǎέΣ ŀǇǇŜŀǊƛƴƎ ŀōƻǾŜ ŀƴŘ ŀŘƧŀŎŜƴǘ ǘƻ ƻǊƎŀƴƛŎ 
search listings on search engines (Figure 1).  The three major PPC search engines are 
Google Adwords, Yahoo! Search Marketing, and Microsoft adCenter.  Content 
Networks are when PPC ads are placed in websites that have signed up to have ads 
appear on their site (Figure 2).  ¢ƘŜǎŜ ǎƛǘŜǎ Ŏŀƴ ǊŀƴƎŜ ŀƴȅǿƘŜǊŜ ŦǊƻƳ ǎƻƳŜƻƴŜΩǎ 
blog to the New York Times. Content Networks do not utilize search engines; rather, 
the PPC ads are matched based on the keywords of the content on the site.   

Both Search and Content Networks exhibit text ads as opposed to traditional banner 
ads; however, in Content Networks, you also have the option make display ads, 
which are images like traditional banner ads.  The majority of this white paper 
applies to Search Networks, because these are the most popular, but many of the 
strategies, such as keyword selection and ad creation, is relevant for both methods.  
Both Search and Content Networks are important components of PPC, and a smart 
PPC strategy would determine the ways each can help your campaign.  

 

Figure 1:  PPC Sponsored Listings on Google Search Results Page 

With PPC, you get the 

most traffic qualified 

and you only pay 

when your ad is 

clicked.    

http://webmarketing123.com/payperclick.htm


 
 
  
 

 
   

Page  3 

Webmarketing123 White Paper webmarketing123.com 

 

Figure 2:  PPC ad on a Content Network, on the New York Times website 

 

The Shift Towards Search Marketing 
 
Gone are the days of businesses depending solely on out-dated marketing media 
such as telemarketing, direct mail, newspapers, and tradeshows.  With the internet 
extending to all corners of the globe and even into the sky, online search has 
become a welcome ǎǘŀǇƭŜ ƛƴ ǇŜƻǇƭŜΩǎ Řŀƛƭȅ ƭƛǾŜǎ, and marketers are quickly taking 
advantage of it.  
 
The Direct Marketing Association predicts that budgets allocated to search 
marketing will grow 20% in the year 2009, while budgets for all traditional forms of 
marketing will drop (Figure 3).  More and more companies are shifting towards 
ǎŜŀǊŎƘ ŜƴƎƛƴŜ ƳŀǊƪŜǘƛƴƎ ōŜŎŀǳǎŜ ƛǘΩǎ ǘƘŜ Ƴƻǎǘ ŜŦŦective of all marketing mediums, 
as well as the most cost efficient method available, with the lowest cost per lead 
and per sale, and the best potential volume of leads.  In fact, marketers at 
companies with a $1 million or more marketing budget stated that PPC and SEO are 
the top two most effective marketing tools compared with other digital media 
(Figure 4).  Both PPC and SEO have their own advantages, and it is recommended 
implementing both as a team for optimal effects. 
 

 
 

                             Figure 3:  Corporate Advertising Trends, Direct Marketing Association, October 2008 

  

-10% 0% 10% 20% 30%

Search Marketing

Newspaper Ads

Telephone Marketing

Radio Ads

Corporate Advertising Budget Trends

 Many businesses are 

shifting their 

marketing budgets to 

search engine 

marketing because of 

its effectiveness and 

high ROI. 



 
 
  
 

 
   

Page  4 

Webmarketing123 White Paper webmarketing123.com 

 

 
 

                        Figure 4: Forbes, 2009 Ad Effectiveness Survey, Jun 1, 2009 

 

How Your Business Can Benefit from PPC 

PPC is one of the most effective forms of aŘǾŜǊǘƛǎƛƴƎ ƛƴ ǘƻŘŀȅΩǎ ǿƻǊƭŘΣ ŀƭƭƻǿƛƴƎ you 
to place your product directly in front of people already searching for you.  There 
are over 14 billion online searches per month according to a study by comScore1, 
and thousands, if not millions, of them are searching for exactly what your business 
provides.  ¢ƘŜǊŜΩǎ ƴƻ ǘƛƳŜ ǘƻ ǿŀǎǘŜΣ ŀƴŘ ǘƘŜ ƎǊŜŀǘ ǘƘƛng is that as soon as you set up 
a PPC account, you can get an instant increase in qualified traffic, and a wealth of 
data for you to improve your campaign ς all for an affordable price!  Here are 
several of the biggest advantages of PPC: 

 
 Guaranteed Qualified Traffic:  This is probably the most touted benefit, but its 

importance cannot be overstated.  Your ad will show up when searchers are already 
actively looking for the products and services your company provides, so PPC 
advertising assures the traffic is credible. 
 

 Instantaneous and Measurable Results:  One of the greatest benefits of PPC is 
that it drives sales immediately.  While SEO may take several months before results 
are seen, once a PPC campaign is launched, the effects take place instantaneously 
and are easily quantifiable.  .ŜŎŀǳǎŜ ȅƻǳ Ǉŀȅ ŦƻǊ tt/ ƻƴƭȅ ǿƘŜƴ ǘƘŜ ŀŘ ƛǎ ŎƭƛŎƪŜŘΣ ƛǘΩǎ 
easy to manage costs, track conversions, and determine return on investment.  You 
always know exactly what you are paying per sale, what areas you excel at, and 
what areas need improvement. 
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as instantaneous and 

targeted traffic, 

measurable results, 
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1 comScore, April 2009 U.S. Search Engine Rankings 
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  Easy to Manage Costs:  There are little or no fees for setting up a PPC account, 
and you only pay when a searcher clicks on your ad.  Because the amount you pay is 
based on your desired ranking and the level of competition for a keyword, you can 
choose to focus on less competitive keywords and slightly lower rankings to reduce 
costs.  On the other hand, if you have a large PPC budget, you can use it to always 
secure top rankings for the most competitive keywords.  
 

 Highly Targeted:  PPC advertising gives you control over the profile of users 
arriving at your website through your choice of keywords.  Your ads are highly 
targeted because you can assign different ad copies for specific keywords and 
audiences.  You can also schedule the ad to run during the best sales periods and 
only in specific geographic regions.  This is extremely valuable in ensuring that your 
advertising campaign is reaching the appropriate targeted audience.   

 

 
PPC Challenges to Watch Out for 
 
Though PPC offers many advantages, it also comes with its challenges.  Here are 
some aspects of PPC that you must be careful about, otherwise you might not be 
getting the most out of you money: 

 
 Competitors with Deep Pockets Can Outbid You:  For more competitive 

keywords where many advertisers are contending for a top position, bidding can be 
quite expensive.  Competitors with large PPC budgets can outbid you, and you will 
need a smart PPC strategy that goes beyond what Google and Yahoo are willing to 
tell you.  
 

 Must be Expertly Managed:  ²ƛǘƘ tt/Σ ƛǘΩǎ ŜǎǎŜƴǘƛŀƭ ǘƻ Řƻ ŀƴ ƛƴ-depth keyword 
analysis and target keywords effectively; otherwise, you will have to pay for clicks 
from keywords that are not targeting the right audience and essentially throwing 
money down the drain because they have no intention of converting.  Additionally, 
you need someone to always be watching the PPC data to quickly make appropriate 
adjustments. 
 
 

How to Get Started with PPC 
 
{ƻ ȅƻǳΩǊŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ǎǘŀǊǘƛƴƎ ŀ tt/ ŀŎŎƻǳƴǘΚ  Getting started with PPC can be 
straightforward, but the process will be more involved if you want to determine the 
optimal strategies that will generate the most ROI.  Here is some information about 
things to consider when diving into a new PPC campaign: 

LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ƘŀǾŜ 

a smart PPC strategy 

to get the most out of 

your budget.    

Here are some steps 

and things to consider 

when starting your 

PPC campaign.    
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 Determine Your Goals: Every PPC campaign has very specific goals in mind, and 
because you pay for each click, you want the searcher to perform a valuable action.  
This is not the venue to teach, instruct, or build name recognition.  PPC efforts 
should be focused on an action ς a purchase or a lead, usually.  Most common lead 
generators are to offer a free white paper, brochure, quote, contact, demo or 
download in exchange for the searcher submitting contact information.  One of the 
most beneficial aspects of PPC is that the results are quantifiable; however, it is 
much easier to track a conversion (the action you want the searcher to take) if it 
corresponds to a strong action such as a sale or a lead, rather than a page-view or 
anonymous download. 
 

 Structure Your PPC Campaign:  In a PPC campaign, keywords are at the lowest 
level, and similar keywords are grouped together in an overarching Ad Group 
(Figure 5).  A campaign is jǳǎǘ ŀ ŎƻƭƭŜŎǘƛƻƴ ƻŦ !Ř DǊƻǳǇǎΣ ŀƴŘ ƛǘΩǎ ǊŜŎƻƳƳŜƴŘŜŘ ǘƻ 
have a couple separate campaigns, each catering to a specific action or product.  
Therefore, you can assign different budgets, actions, and targets for each campaign.  

 

 
 

 
 
 
 
 
 
 
 
 
 

 Pick the Best Keywords:  Keywords are the cornerstone of a PPC campaign, and 
they are the words that users feel are most relevant to their search and what they 
enter into their query.  Good keyword selection is crucial and should not be 
overlooked or skimped on.  If you pick keywords that are too broad, your ad might 
show up for people who searched for something similar but have no intention of 
buying your product.  In this process, conduct thorough research in customer 
terminology and competitor sites, as well perform keyword expansions with 
software such as Wordze.  

 

 Determine Optimal Settings:  PPC offers incredible control and flexibility, so 
ƴƻǿ ƛǘΩǎ ǘƛƳŜ ǘƻ ǇƛŎƪ ǘƘŜ ƻǇǘƛƳŀƭ ǎŜǘǘƛƴƎǎ ŦƻǊ ŜŀŎƘ ƪŜȅǿƻǊŘΦ  ¸ƻǳ Ŏŀƴ ǎǇŜŎƛŦȅ ǘƘŜ 
type of targeting, bid amount, ad copy, landing page, scheduling, geographic 
location, and search engine. 

 

Campaign

Ad Group 1

Keyword 1 Keyword 2

Ad Group 2

Keyword 3 Keyword 4

Figure 5:  Structure of a PPC Campaign 
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 Determine Keyword Matching and Bidding:  There are three types of keyword 
matchingτbroad, phrase and exact (Figure 6).  Broad is a search result that includes 
any of the search terms.  Phrase requires the words to be in the same order as the 
original search term, but additional words can be included.  Exact gets the searcher 
ǘƘŜ ŜȄŀŎǘ ǇƘǊŀǎŜ ǘƘŜȅ ǘȅǇŜŘ ƛƴǘƻ ǘƘŜ ǉǳŜǊȅΦ  LǘΩǎ ŀŘǾƛǎŜŘ ǘƻ bid on a variety of these 
match types for all your keywords, and then once the data roles out, refine based on 
ǿƘŀǘΩǎ ǿƻǊƪƛƴƎ ŀƴŘ ǿƘŀǘΩǎ ƴƻǘΦ  

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 

 Create Enticing Ads:  Writing an appealing ad will attract searchers to click on it 
and visit your page.  You only have a short amount of space (usually 85 characters 
on Google) to make your pitch, so make it count.  A good PPC ad should include a 
strong call to action, such as buying a product or downloading something for free.  
!ƭǎƻΣ ŀƴ ƛƴŎŜƴǘƛǾŜ ǎǳŎƘ ŀǎ άƭƛƳƛǘŜŘ ǘƛƳŜέ ƻǊ άǿŜō ƻƴƭȅ ŘƛǎŎƻǳƴǘέ ŎƻǳƭŘ spur the 
searcher to immediate action.  Develop at least four ads for each Ad Group, so you 
can mix-and-match headlines and copies, and determine exactly what generates the 
most clicks and conversions. 
 

 Automated Bidding by a PPC Manager:  A good PPC manager should be using a 
automated bid tool, which is a tool based on set of detailed rules programmed for 
each keyword. It automatically bids based on the ROI and conversion characteristics 
of the keyword that fluctuate over time.  These rules are meticulously crafted based 
on the expertise of the specific PPC manager and are constantly being updated, so 
iǘΩǎ ƭƛƪŜ ƘŀǾƛƴƎ ŀ tt/ expert rigorously watching and adjusting your campaign every 
second of every day.  This allows for constant bidding so that nothing falls through 
the cracks, and your PPC manager can focus on other important aspects of directing 
your campaign.   

Search:
Tennis 
Shoes

Exact Match

ωTennis Shoes

Broad Match

ωShoes for 
Playing Tennis

Phrase 
Match

ωVintage Tennis 
Shoes

Figure 6: Examples of ōǊƻŀŘΣ ǇƘǊŀǎŜΣ ŀƴŘ ŜȄŀŎǘ ƳŀǘŎƘŜǎ ŦƻǊ ǘƘŜ ǘŜǊƳ άǘŜƴƴƛǎ ǎƘƻŜǎέΦ 
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 Be Cautious of Automated Services by Search Engines:  Google, Yahoo, and 
Microsoft will offer you various automated services of their own, but beware of 
some of these options.  DƻƻƎƭŜ ƻŦŦŜǊǎ άŀǳǘƻƳŀǘŜŘ ōƛŘŘƛƴƎέΣ which is not 
recommended because the search engine will automate your account in ways that 
get you the most clicks, thus making them more money, but might not be increasing 
leads and sales for you.  Additionally, Google {ŜŀǊŎƘ ŜƴƎƛƴŜǎ ŀƭǎƻ ƻŦŦŜǊ άŘȅƴŀƳƛŎ 
ƪŜȅǿƻǊŘ ƛƴǎŜǊǘƛƻƴέΣ ǿƘƛŎƘ ŀǳǘƻƳŀǘƛŎŀƭƭȅ ƛƴǎŜǊǘǎ ǘƘŜ ŀctual search term into your ad.  
This can appeal greatly to searchers, because if you are bidding on a keyword 
άǊǳƴƴƛƴƎ ǎƘƻŜǎέΣ ŀƴŘ ǎƻƳŜƻƴŜ ŘƻŜǎ ŀ ǎŜŀǊŎƘ ŦƻǊ άǊŜŘ ǊǳƴƴƛƴƎ ǎƘƻŜǎέΣ ȅƻǳ Ŏŀƴ ƘŀǾŜ 
άǊŜŘ ǊǳƴƴƛƴƎ ǎƘƻŜǎέ ǘƻ ǎƘƻǿ ƛƴ ȅƻǳǊ ŀŘΦ  However, use this carefully, because 
anything the searcher types can show up in your ad, including typos and the word 
άŦǊŜŜέΣ ǿƘŜƴ ȅƻǳǊ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜ ƛǎ ƴƻǘ ŦǊŜŜΦ  

 

 Design Landing Pages:  The landing page is the page that the visitor first sees 
after clicking on the PPC ad, and acts as the deal-closer.  You should make a landing 
page specifically dedicated to PPC, focusing completely on the action you want the 
visitor to perform.  A good PPC landing page should succinctly answer the following 
questions: Where am I?  What can I do here?  Why should I do it?  You want to 
make information as clear and accessible as possible, and the action you want them 
to perform (such as to download a demo or fill out information) to be quick and 
straightforward. 

 

  Consider Content Networks:  Utilizing content networks is one of the biggest 
undiscovered opportunities for marketing. A content network is when your ad 
shows up on other websites without the user doing any kind of search.  The ads 
show up on a webpage where your keyword is relevant to the content.  These ads 
might lead to less clicks because readers are not actively searching for a product or 
service.  However, if used correctly, Content Networks can tap into a whole new 
potential client pool.  Content Networks are especially valuable if no one is currently 
searching for what your company provides, or your product is so new that you 
literally have to put it in front of people so they know about it.  The intricacies of 
using content networks to the greatest advantage is complicated and require a lot 
of expertise to implement correctly, otherwise, your ad might be showing up on 
irrelevant sites or not showing up at all.  

 

 Experiment and Refine:  The most important thing about PPC is to keep testing 
and improving your campaign.  The ease, flexibility, control, and speed of PPC make 
this incredibly easy.  You can easily review your PPC data, and determine what 
ǿƻǊƪǎ ŀƴŘ ǿƘŀǘ ŘƻŜǎƴΩǘΦ  !ǊƳŜŘ ǿƛǘƘ ǘƘŀǘ ƛƴŦƻǊƳŀǘƛƻƴΣ ƳŀƪŜ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ 
changes, and watch new results flow in immediately.  
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Conclusion: Your Next Step with PPC 
 
PPC marketing is an effective and instantaneous way to draw targeted traffic to your 
site, and an experienced PPC provider is an essential part of your marketing 
campaign.  A PPC campaign gives you vast options, unparalleled control, and 
detailed tracking, all at an affordable price that you determine yourself.  PPC can 
accommodate any budget, from small to large, and can benefit all companies, from 
start-ups to established corporations.  With the correct strategy in place, PPC 
advertising is a cost effective solution to producing highly targeted traffic, and 
combined with SEO, you have yourself a secret weapon that will surely propel you 
to the top of rankings and generate higher leads and sales.  

The Webmarketing123 Advantage 
 
Webmarketing123.com is a full-service search marketing agency dedicated to 
making our clients marketing heroes through developing, implementing, and 
managing natural search engine optimization and paid search advertising campaigns 
for your website.  We help you: 
 

 Dramatically increase the quality and quantity of website traffic,  

 Significantly improve the rate at which those visitors convert to customers, and  

 Maximize the return on your marketing investment.  
 
To help you make the most of your PPC campaign, we come up with the best 
strategies that are specific to your company and your budget. We have analysts 
continuously watching and improving your campaign, and you will receive 
personalized reports that let you how exactly your campaign is performing.  
 
We believe in the power of search marketing, and we have a dedicated and 
passionate team of SEO and PPC ŜȄǇŜǊǘǎΣ ŀƴŘ ƻǳǊ Ƨƻō ŘƻŜǎƴΩǘ ŜƴŘ ƻƴŎŜ ǿŜ ƎŜǘ ȅƻǳ 
to the top of search engines ς ǿŜΩǊŜ ŎƻƳƳƛǘǘŜŘ ǘƻ ŀŎƘƛŜǾƛƴƎ ǘƘŜ ōŜǎǘ ǊŜǎǳƭǘǎ ŦƻǊ 
your company, and ensuring you get the increased quality leads you want. We are 
constantly researching the most cutting edge search marketing techniques, and we 
make education of our team, clients, and prospective clients a top priority.  We 
apply our expertise to your site to help your business grow, and in every interaction, 
our clients are increasingly impressed by our knowledge, ability, and flawless 
execution.  Because of these high standards, you receive campaign strategies and 
levels of client service that are world-class, and you will achieve results that exceed 
your marketing goals.  
 
To find out how Webmarketing123 can help your business increase site traffic and 
conversions, contact Devon Paguio at dpaguio@webmarketing123.com or visit us 
at http://webmarketing123.com.  

 

At Webmarketing123, 

leading PPC and SEO 

experts are dedicated 

to offering the latest 

search marketing 

techniques and best 

customer service to 

get your site to the 

top. 

PPC can be a great 

investment for your 

ŎƻƳǇŀƴȅΣ ŀƴŘ ƛǘΩǎ 

important to have the 

right strategy.    
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