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With millions of internet searches performed ŘŀƛƭȅΣ ƛǘΩǎ ƴƻ ǿƻƴŘŜǊ ǘƘŀǘ ƳƻǊŜ ƳŀǊƪŜǘŜǊǎ 
are vehement about propelling their websites to the top of search results.  Search 
engine optimization (SEO) is the practice of optimizing a website such that it achieves 
higher rankings in the search engine results page (SERP), ensuring that the website is 
clearly visible to searchers.  With SEO, you are placing your product and service right in 
front of people who are already looking for exactly what you provide.  Search marketing 
is the fastest growing marketing medium today, establishing itself as the secret weapon 
of many forward-thinking marketing executives.  Proven to be powerful and effective, 
SEO provides the lowest cost source for new clients and the highest return on 
investment for most companies. 

Because many businesses, including your competitors, are taking full advantage of this 
ŎƻƴǘŜƳǇƻǊŀǊȅ ŀǇǇǊƻŀŎƘ ǘƻ ƳŀǊƪŜǘƛƴƎΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǎǘŀȅ ǳǇ-to-date with the most 
current news and the most advanced techniques in SEO.  Knowing how to harness the 
{9hΩǎ power is essential to unlocking its vast potential to generate leads and 
conversions for your business.    
 
What you will take away from this paper: 

 Recognizing the shift ǘƻǿŀǊŘǎ ǎŜŀǊŎƘ ƳŀǊƪŜǘƛƴƎ ƛƴ ǘƻŘŀȅΩǎ ƳŀǊƪŜǘΣ ŀƴŘ Ƙƻǿ        
capitalizing on it can drive your conversion rates.  

 Knowing how to boost your websiteΩǎ ǊŀƴƪƛƴƎ by understanding the way search 
engines operate. 

 Simple techniques you can apply to your website right away that can dramatically 
increase your visibility and traffic. 
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The Shift Towards Search Marketing 
 
Gone are the days of businesses depending solely on out-dated marketing mediums 
such as telemarketing, direct mail, newspapers, and tradeshows.  With the internet 
extending to all corners of the globe and even into the sky, online search has 
become a welcome ǎǘŀǇƭŜ ƛƴ ǇŜƻǇƭŜΩǎ Řŀƛƭȅ ƭƛǾŜǎ, and marketers are quickly taking 
advantage of it.  
 
The Direct Marketing Association predicts that budgets allocated to search 
marketing will grow 20% in the year 2009, while budgets for all traditional forms of 
marketing will drop (Figure 1).  More and more companies are shifting towards 
ǎŜŀǊŎƘ ŜƴƎƛƴŜ ƳŀǊƪŜǘƛƴƎ ōŜŎŀǳǎŜ ƛǘΩǎ ǘƘŜ Ƴƻǎǘ ŜŦŦƛŎƛŜƴǘ ƻŦ ŀƭƭ ƳŀǊƪŜǘƛƴƎ ƳŜŘƛǳƳǎΣ 
with the lowest cost per lead and per sale (Figure 2), and the best potential volume 
of leads.  

 

 
                             Figure 1:  Corporate Advertising Trends, Direct Marketing Association, October 2008 

 

 
                        Figure 2: Search Engine Marketing Benchmark Guide, MarketingSherpa, 2009 
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The Challenges of SEO 
 
Because so many businesses see the value of SEO, the competition to get to the top 
is tough.  Enter into Google the key phrases that you would like your company to 
Ǌŀƴƪ ƘƛƎƘ ƻƴΣ ŀƴŘ ȅƻǳΩƭƭ Ƴƻǎǘ ƭƛƪŜƭȅ ŎƻƳŜ ǳǇ ǿƛǘƘ ǘƘƻǳǎands, probably millions of 
search results.  These are all other websites that are competing against you for that 
podium of being #1 in ǘƘŜ {9wtΩǎ.  !ŘŘ ƛƴǘƻ ǘƘŜ ŎƘŀƭƭŜƴƎŜ ǘƘŀǘ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎ ŘƻƴΩǘ 
publicize the secrets to their complex algorithms, and that search engine technology 
and the competitive landscape is constantly changing, and you have yourself a big 
project ahead.  Furthermore, you must be strategic and have a good understanding 
of your customers and their search psychology.  Thankfully, SEO companies have 
done most of the background research for you, and we present the information and 
techniques on how to best optimize your site.  SEO is can be an intensive task, but 
the vast rewards are well worth it.  
 
 
How Google Thinks  
 
While various search engines are 
available, Google is undeniably king 
of online search.  A study by 
comScore found that more than 64% 
of all searches are done on Google 
(Figure 3), making it the vehicle of 
9.5 billion searches in one month 
alone.  Ranking high on SERPs can 
be a monumental opportunity for 
publicity and profit, but the 
complex and confidential 
algorithms that make Google so 
successful are also what make it 
difficult for businesses to fully 
understand how to optimize their 
site.  Google indexes and ranks web pages based on an algorithm that evaluates 
over 200 factors that signal relevance, importance, popularity, trust, and authority.  
While no major search engine discloses the exact elements of their formula, SEO 
companies research and analyze them extensively to determine which components 
have top priority and how to best utilize this knowledge.  
 
Many people are still under the impression that just creating a striking website with 
a catchy name will be enough to lure a flood of visitors from Google.  ²ƛǘƘ ǘƻŘŀȅΩǎ 
advanced search engines, that will not suffice.  Google determines the most 
relevant websites for a query by meticulously analyzing factors such as site content, 
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Figure 3: comScore, April 2009 U.S. Search Engine Rankings 
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keyword density, flow of text, amount of code, keywords in the code, hyperlinks, 
registration length of domain, and the length of time visitors stay on page.  
Additionally, Google also uses trademark PageRank, a patented link analysis 
algorithm, and each external links directed to your site is interpreted as a vote for 
your relevance and importance.  PageRank is based on the practice of academic 
citations, where the academic papers that hold the most authority are likely to be 
cited the most times.  Understanding how Google works is fundamental to SEO and 
ƛƴŎǊŜŀǎƛƴƎ ȅƻǳǊ ǎƛǘŜΩǎ ǊŀƴƪƛƴƎΦ 
 
 ¢ƘŜǊŜ ŀǊŜ ǎƻƳŜ {9h ǘŜŎƘƴƛǉǳŜǎ ƪƴƻǿƴ ŀǎ άōƭŀŎƪ Ƙŀǘ {9hέ ǘƘŀǘ try to game search 
engines, by inserting hidden links, creating link farms, or stuffing their website with 
keywords.  This will often backfire because Google is on the lookout for these tricks 
and will actually blacklist your site.  The best SEO techniques work in harmony with 
search engines and operate within the set parameters to ensure optimal user 
experience.  Rest assured that only these methods will be utilized and addressed in 
this paper.  After all SEO is all about helping clients and businesses already looking 
for each other find each other.  
  
 
 

How Your Potential Customers Use Google 
 
Being at the top of Google 
is imperative because 
those results are usually 
the only ones users will 
look at.  A study by 
iProspect and 
JupiterResearch revealed 
that as many as 68% of 
visitors never get past the 
first page of search results 
(Figure 4), rendering your 
ǿŜōǎƛǘŜ ƛƴǾƛǎƛōƭŜ ƛŦ ȅƻǳΩǊŜ 
not there.  Even more, 
almost 30% never get past 
the first few results, 
making it even more crucial 
to be in the first screen.  The study found that instead of looking further down 
results, searchers are more likely to conduct another search with more specific 
terms.  The major issue with not being on the top of SERP is that your competitors 
will be there, gaining the valuable traffic you want.  
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Figure 4: Blended Search Results Study, JupiterResearch and iProspect, 
April 2008 
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The 5 Pillars of SEO 
 
The άр tƛƭƭŀǊǎ ƻŦ {9hέ ŘŜƳƻƴǎǘǊŀǘŜ the components of site optimization (Figure 5).  
These are the 5 aspects you must get right in SEO, and any technique used, no 
matter how advanced, stems from these pillars.  They are: 
 
1. Keyword List-  Strategically incorporate your highest-impact search terms into 

your site. 

 

2. Site Content-  Incorporate keywords appropriately into the content of your 
website.  

 

3. Meta Content-  Incorporate keywords into the source code of your pages.  

 

4. Site Architecture & URLs-  Structure your site and URL to be search engine 

friendly.  

 

5. Inbound links-  Place links to your site on other highly-regarded, relevant sites, 

directories, ezines, blogs, and press release syndication sites. 

 

Each Pillar will be explained in detail below, as well as suggestions on steps you can 
take to improve each of these aspects of your site.  
 

 

 
 

 
 
 
 
 
 
 

  

There are 5 things you 

must get right with 

SEO: keywords, site 

content, meta 

content, URLs & site 

architecture, and 

inbound links.  

 

Site Content Meta Content URLs and Site 

Architecture 

Inbound links 

www.url.com 

Figure 5: The 5 Pillars of SEO 

Keyword

s 



  
 

 
   

Page  6 

Webmarketing123 White Paper webmarketing123.com 

Pillar 1: Keyword List 
 
 Keywords are the cornerstone of search, and they are the words that users feel 
are most relevant to their search and what they enter into their query.  Good 
keyword selection is crucial for any SEO campaign and is a process that should not 
be overlooked or skimped on.  Your site might be ranked #1 in Google for certain 
wordsΣ ōǳǘ ǘƘŀǘΩǎ ƛǊǊŜƭŜǾŀƴǘ ƛŦ ƴƻ ƻƴŜ ƛǎ ŀŎǘǳŀƭƭȅ ǎŜŀǊŎƘƛƴƎ ŦƻǊ ǘƘƻǎŜ ǘŜǊƳǎΦ  Keyword 
selection is a delicate process that balances customer search psychology, frequency 
that the keywords are searched, the level of competition for those word, and 
relevancy of the words for your business.  LǘΩǎ ƛƴ ȅƻǳǊ ŦŀǾƻǊ ǘƻ ƛƴǾŜǎǘ ƛƴ ǘƘŜ ōŜǎǘ 
keyword research tools and devote the time to pick terms that give you more bang 
for your buck.  Below are some tips on how to do that: 
 

 Utilize Keyword Expansion-  Expanding keywords means adding new keywords 
to your current keyword list.  This should be used at the beginning of an SEO project 
to pick optimal keywords, and continuously throughout the process, because a 
stagnant keyword list is as dangerous as stagnant business.  Expanding your 
keyword list can open doors to new opportunities and new potential customers.  
Popping your core keyword into you a keyword expansion tool will generate 
suggestions on commonly used words related to your keyword, as well as their 
search frequency.  Good keyword expansion programs are WordZe and 
WordExpansion, but keep in mind that these are not always accurate, and common 
sense and a good understanding of customer vocabulary are your best tools for 
filtering out those that are irrelevant.  
 

 Know customer terminology-  LǘΩǎ ŀƭǿŀȅǎ ƎƻƻŘ ǘƻ ƪƴƻǿ Ƙƻǿ ǇŜƻǇƭŜ ǘŀƭƪ ŀōƻǳǘ 
your products or features, because many words that you might use internally at 
your company or in the industry might be foreign to your potential customers.  To 
make the most of your keywords, use words that your targeted customers are most 
likely to use in their queries.  
 

 Competitive analysis-  Knowing your competitors is crucial, and there is 
software, such as Spyfu, that help you compare your keywords with those of your 
competitors.  LǘΩǎ ǊŜŎƻƳƳŜƴŘŜŘ ǘƻ ǎŎƻǇŜ ƻǳǘ ŎƻƳǇŜǘƛǘƻǊ sites to see what words 
you missed, where you overlap, and where you can improve.  !ŘŘƛǘƛƻƴŀƭƭȅΣ ƛǘΩǎ ƎƻƻŘ 
to know how many competitors you have for a specific keyword to judge whether 
ƛǘΩǎ ŜǾŜƴ ǿƻǊǘƘǿƘƛƭŜ ǘƻ ǇǳǊǎǳŜ ŀ ǘƻǇ ǊŀƴƪƛƴƎ ƻƴ ƛǘΦ 
 

 Analyze paid search analyses-  If budget allows, running a search analyses can 
generate a treasure chest of information, uncovering real data from real searches 
and visits to your site.  This highly valuable analytics data include what keywords are 
performing the best, what types of visitors come to your site, and the visitor bounce 
rate (number of visitors that only go to one page and leave).  Armed with this 

Keywords are the 

terms and phrases 

that users type into 
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impact and relevant 

keywords are the 

foundation of your 

SEO campaign.  
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information, you can fine tune your keyword list, and maybe even discover words 
ŎǳǎǘƻƳŜǊǎ ŀǊŜ ǳǎƛƴƎ ǘƘŀǘ ȅƻǳ ŘƛŘƴΩǘ ǘƘƛƴƪ ŀōƻǳǘΦ  
 

 Keyword leverage analysis-  LǘΩǎ ƳǳŎƘ ŜŀǎƛŜǊ ǘƻ ǳǎŜ ƪŜȅǿƻǊŘǎ ǘƘŀǘ ȅƻǳ ŀƭǊŜŀŘȅ 
have some ranking on then to start from scratch.  Adjustments in location and 
frequency of good keywords can catapult a site from the bottom of page one to the 
top of SERP, which can lead to a three to four times increase in traffic.  Even moving 
your site from page two to the bottom of page one can lead to a three times 
increase in traffic.  
 

 
Pillar 2: Site Content 
 
Once keywords are selected, they need to be targeted in the site content. Site 
content is important because not only do search crawlers read it to index your site, 
but it is what comes in direct contact with site visitors.  For visitors, site content 
must be informative, engaging, and convincing.  For search engines, different 
aspects of site content must send signals of relevance.  
 

 Target keywords for each page-  Each webpage should be optimized for only 
two or three keywords unique to that page.  While more can be included, it is 
suggested to use fewer but more focused keywords.  While your homepage should 
be optimized for broader terms όƭƛƪŜ άǾŀŎŀǘƛƻƴέύΣ ŘƛŦŦŜǊŜƴǘ subpages of the site 
ǎƘƻǳƭŘ ōŜ ǘŀǊƎŜǘŜŘ ŦƻǊ άƭƻƴƎŜǊ-ǘŀƛƭέ ƪŜȅǿƻǊŘǎ ƻǊ ƪŜȅ ǇƘǊŀǎŜǎ όǎǳŎƘ ŀǎ άǘǊƻǇical 
ǾŀŎŀǘƛƻƴέύΦ  
 

 Keyword Density-  One common misconception is that if the keyword shows up 
at a high density on the webpage, search engines will deem it more relevant.  This 
will only result in annoying your visitors and will not help your rankings.  Aim for 
using the keyword 4-5 times per 350-500 words.  Remember that you want to 
optimize your site for search engines, but you also want it to be enjoyable to read.  
Additionally, regularly updating site content will encourage search crawlers to 
return to your site frequently.  
 

 Internal links between pages-  Another important aspect of links would be 
internal links, which are links within your website to other parts of the site.  This is 
called content silo-ing, and the purpose is to make it evident to search crawlers that 
your entire site is full of interlinked and relevant content.  In the best case scenario, 
visitors should be able to access every page of the website from every other page.  
CƻǊ ŜȄŀƳǇƭŜΣ ƛŦ ȅƻǳǊ ƘƻƳŜǇŀƎŜ ƳŜƴǘƛƻƴǎ άǘǊƻǇƛŎŀƭ ǾŀŎŀǘƛƻƴέ ƛƴ ǘƘŜ ǎƛǘŜ Ŏƻntent, be 
sure to link the phrase to the relevant page.  
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Pillar 3: Meta Content 
 
Meta content is the code behind your web pages.  LǘΩǎ ƻƴŜ ƻŦ ǘƘŜ ǘƘƛƴƎǎ search 
crawlers read to index your site, and the information is what is used to generate the 
description of your site on the search results on Google.  There are two important 
components of meta content: 
 

 Meta title-  This is the most influential portion of the meta content and is the 
code that crawlers look at first, because it notifies crawlers what the site is about.  
Only 50-70 characters can be fit here, so use the space wisely.  Put your company 
name, or if your company is just starting out and not yet well known, use high 
impact keywords.  Make sure that each page has a unique meta title.  
 

 Meta description-  This is a brief statement that tells what the page is about and 
is what Google uses to form the description of the site on the search results page.  
Incorporate your keyword into the meta description so it will entice users to click on 
the link when it shows up in search results.  
 
 

Pillar 4: Site Architecture and URLs 
 
Site architecture and URL structure are critical components of SEO, and a simple and 
easily accessible site will create the simplest path for search crawlers to index the 
site, and at the same time, provide best user experience for human visitors.  If 
implemented right, it is a win-win situation.  The following are some important 
components to understand about optimal site architecture and URLs.  
 

 How search engine crawlers work-  ¢ƘƻǳƎƘ ǘƘŜ ǇƘǊŀǎŜ άǎŜŀǊŎƘ ŎǊŀǿƭŜǊǎέ ƳƛƎƘǘ 
spark images of futuristic, robotic spiders exploring the web, they actually have the 
capabilities of first-generation browsers at best.  ¢ƘŜǊŜΩǎ ƴƻǘƘƛƴƎ ǇŀǊǘƛŎǳƭarly fancy 
about search crawlers; they are merely automated programs that read text on a 
page, click through links, and index them.  To appease the crawlers, ensure that 
your site is readable and simple to navigate.  
 

 Search engine friendly design-  IǘΩǎ ƛƳǇortant to note that certain languages 
such as Javascript, Ajax, and Flash are not readable by search crawlers.  ²ƘƛƭŜ ƛǘΩǎ 
perfectly acceptable to incorporate Flash components, use it sparingly, and by all 
means, do not build completely on a Flash platform.  If your site is already written 
on unrecognizable platforms, one way to remedy this is to establish alternative 
navigation paths, such as putting a parallel navigation bar at the bottom of the site.  
 

 Check site readability-  Because site readability for a search crawler can be 
completely different than for a person, you should check what crawlers are able to 
recognize and index.  Viewing a cached version of the page from the Google toolbar 
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and index your meta 

content, the code 

behind your website.   

Make sure that 

your website and 

URL is readable by 

search engines, 

and structured so 

that all the 

information is 

easily accessible.  



  
 

 
   

Page  9 

Webmarketing123 White Paper webmarketing123.com 

can tell you exactly what a search crawler can see, and if the page is completely 
ōƭŀŎƪΣ ƛǘ ƳŜŀƴǎ ǘƘŀǘ DƻƻƎƭŜ ŎŀƴΩǘ ǊŜŀŘ ŀƴȅǘƘƛƴƎ ƻƴ ǘƘŜ ǇŀƎŜ ŀƴŘ ǘƘŜ ŎƻƴǘŜƴǘ ǿƛƭƭ ƴƻǘ 
help your SEO.  Another simple way to check readability is to try to highlight 
everything on the page; the material that is able to be highlighted will most likely be 
recognized by search crawlers.  
 

 Depth of directories-  Search engines have difficulty reaching deeper pages in 
the website, so the site should be relatively flat, aiming for important pages no 
ƳƻǊŜ ǘƘŀƴ ƻƴŜ ƻǊ ǘǿƻ άŎƭƛŎƪǎέ ŀǿŀȅ ŦǊƻƳ ȅƻǳǊ ƘƻƳŜǇŀƎŜΦ  Just as a human visitor 
might get lost and frustrated after too many clicks away from the homepage, a 
robot might give up as well.  
 

 URL Structure-  In order to optimize your inner pages, use dynamic pages that 
include keywords in the URLs.  Instead of creating a URL with funky characters such 
as άƘǘǘǇΥκκǿǿǿΦƳȅǎƛǘŜΦŎƻƳκǇǊƻŘǳŎǘǎΦŀǎǇΚǇǊƻŘǳŎǘψƴƻҐнтέΣ ǳǎŜ 
άƘǘǘǇΥκκǿǿǿΦƳȅǎƛǘŜΦŎƻƳκǿŀǘŜǊōƻǘǘƭŜǎΦƘǘƳƭέΦ  The latter is more search engine 
friendly because crawlers doƴΩǘ ǿŀƴǘ ǘƻ ŜȄǇƭƻǊŜ ŀ ǿŜō ǎƛǘŜ ǿƛǘƘ ǘƻƻ Ƴŀƴȅ ŎƘŀǊŀŎǘŜǊǎ 
ƛƴ ǘƘŜ ¦w[Σ ŀƴŘ ǳǎǳŀƭƭȅ ƭƛƳƛǘǎ ǘƘŜ ƴǳƳōŜǊ ƻŦ ŎƘŀǊŀŎǘŜǊǎ ǘƘŜȅΩƭƭ ŎǊŀǿƭΦ  Additionally, 
keywords in shorter URLs also make for a better user experience, and a site visitor 
will more likely remember short and clear URLs.  
 

 

Pillar 5: Inbound Links 
 
Inbounds links is a vital part of improving SEO, and you should understand their 
purpose, which ones actually help SEO, and how to gain useful ones.  An inbound 
link is a link from an external website that leads to your site, and each link is a vote 
on how important and relevant your site is for that keyword.  Only one-way links 
count, and only links from validated link partners will help your SEO (you can verify 
ǘƘŀǘ ŀ ǎƛǘŜ ƛǎ ǾŀƭƛŘŀǘŜŘ ōȅ ǳǎƛƴƎ DƻƻƎƭŜΩǎ ǿŜōƳŀǎǘŜǊ ǘƻƻƭǎύΦ  
 
Additionally, the most valuable links are ones from websites that are highly ranked 
themselves.  Remember that this ranking strategy is inspired by the practice of 
academic citations; the more references for an academic paper from other trusted 
sources, the more likely this paper will be a respected and important paper on the 
topic.  CǳǊǘƘŜǊƳƻǊŜΣ ƛǘΩǎ ƳƻǊŜ ŦŀǾƻǊŀōƭŜ ǘƻ ƘŀǾŜ ƭƛƴƪǎ ŦǊƻƳ ŀ ǾŀǊƛŜǘȅ ƻŦ ǎƻǳǊŎŜǎΣ ŀǎ 
opposed to only from one site.  The amount of inbound links needed to increase site 
rankings depends on the number of links your competitors have and how high they 
rank.  
 
There are multiple ways that you can gain inbound links, such as submitting your 
site to highly-regarded directories, blogs, press release syndication sites, and ezines.  
.ŜƭƻǿΣ ǿŜ ǿƛƭƭ ŘƛǎŎǳǎǎ Ƙƻǿ ǘƻ Ǝŀƛƴ ǘƘŜ ǎƻǳƎƘǘ ŀŦǘŜǊ άƭƛƴƪ ƧǳƛŎŜέΣ the best practices to 
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linking your site from directories and blogs, and why most links from social media 
sites will not help your SEO. 
 

 Directory Links-  Directories are online lists of websites categorized by industry, 
with links and descriptions to those sites.  Even for something as straightforward as 
directories require some knowledge and finesse to optimize.  Make sure to include 
the keyword in the link and that they are in crawler-readable text, not images. 
Additionally, include keywords in the description.  ²ƘŜƴ ƎŀƛƴƛƴƎ ƛƴōƻǳƴŘ ƭƛƴƪǎΣ ƛǘΩǎ 
important to point to different pages within the site, and not point all links to the 
homepage.  For proper optimization, the anchor text should contain the keyword 
and a link to the proper page regarding that keyword. 
 

 Blog Links-  Links from blogs can be very beneficial to the company and SEO, 
and can be utilized in different ways, depending on how you want the blog to help 
your SEO. 
 

Offsite Company Blogs-  To increase inbound links, you can create a 
company blog with the URL blog.mysite.com.  This domain name is counted 
as an external website, and links from this blog to your main site will boost 
ȅƻǳǊ άƭƛƴƪ ƧǳƛŎŜέΦ  
 
External 3rd Party Blogs-  Another way to gain inbound links is to be linked 
from a highly regarded external blog.  9ǎǇŜŎƛŀƭƭȅ ǿƛǘƘ ǘƘŜ ƻƴǎŜǘ ƻŦ DƻƻƎƭŜΩǎ 
Universal Search, where related posts from 3rd party endorsers such as blogs, 
videos, and news stories show up at the top of Google search, gaining an 
online presence will benefit both SEO and overall reputation.  ¢ƘŜǊŜΩǎ ƴƻ 
easy trick to gaining links from outside blogs; the best way to accomplish this 
is just writing excellent, valuable content that others want to read, 
prompting more people to link to your site. 
 
Onsite Company Blogs-  These blogs are under the URL mysite.com/blog, 
and are counted as part of your site, so they will not increase inbound links.  
However, each keyword-rich blog entry here creates valuable new site 
content that can help your SEO in other ways.  
 

 Social Media Links-  In dealing with inbound links, people often confuse referral 
traffic with SEO traffic.  They are different, and will benefit you in different ways.  
Referral traffic comes from social media sites, and they do not help your SEO.  
/ŜǊǘŀƛƴ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎƛǘŜǎ ǎǳŎƘ ŀǎ ŦŀŎŜōƻƻƪΦŎƻƳ ƻǊ ǘǿƛǘǘŜǊΦŎƻƳ ƘŀǾŜ ǎǇŜŎƛŀƭ άƴƻ-
Ŧƻƭƭƻǿέ ǘŀƎǎ ŀǘǘŀŎƘŜŘ ǘƻ ŜǾŜǊȅ ƭƛƴƪ ŜȄǘŜƴŘƛƴƎ ŦǊƻƳ ǘƘŜ ǿŜōǎƛǘŜΣ ǿƘƛŎƘ ǘŜƭƭ ŎǊŀǿƭŜǊǎ 
to not follow the links and not have it count for SEO.  To check ƛŦ ǘƘŜǊŜ ƛǎ ŀ άƴƻ-
Ŧƻƭƭƻǿέ ǘŀƎ ƻƴ ŀ ƭƛƴƪΣ ǎƛƳǇƭȅ ƻǇŜƴ ǘƘŜ ǇŀƎŜ ǎƻǳǊŎŜ ŀƴŘ ŎƘŜŎƪ ǘƻ ǎŜŜ ǿƘŜǘƘŜǊ ǘƘŜ 
links on the page contain the tag that looks like this:  
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<a href="http://www.example.com/" rel="nofollow">Link anchor text here</a>.   
9ǾŜƴ ǘƘƻǳƎƘ ǘƘŜȅ ǿƻƴΩǘ ƘŜƭǇ ǿƛǘƘ {9hΣ ǘƘŜȅ ŀǊŜ ǎǘƛƭƭ ǾŀƭǳŀōƭŜ ƳŀǊƪŜǘƛƴƎ ǘƻƻƭǎ in 
certain cases.  
 

Conclusion 
 
With the ever ŎƘŀƴƎƛƴƎ ƭŀƴŘǎŎŀǇŜ ƻŦ ǎƻŎƛŜǘȅ ŀƴŘ ƳŀǊƪŜǘƛƴƎΣ ƛǘΩǎ ƴƻ ǿƻƴŘŜǊ ǘƘŀǘ {9h 
has become the revolutionary marketing tool of choice for many businesses.  
Knowing how to harness the power of SEO can propel you to the top of Google and 
other search engines, resulting in a dramatic increase in traffic and conversions.   
Because users today rarely look at listings beyond the first page of search results 
and because each successive leap up in the rankings brings exponentially more 
ǘǊŀŦŦƛŎΣ ǎƳŀǊǘ ŀŘǾŜǊǘƛǎŜǊǎ ƪƴƻǿ ƛǘΩǎ ƛƳǇŜǊative to show up in top positions for their 
keywords.  SEO is a process that takes rigorous implementation and ongoing 
maintenance to stay on top of the ever-changing technology and fierce competition.  
Hopefully, this paper has helped you learn about the latest techniques in SEO and 
improvements you can make on your site today.  
 
 

The Webmarketing123 Advantage 
 
Webmarketing123.com is a full-service search marketing agency dedicated to 
making our clients marketing heroes through developing, implementing, and 
managing natural search engine optimization and paid search advertising campaigns 
for your website.  We help you: 
 

 Dramatically increase the quality and quantity of prospects visiting your 
website,  

 Significantly improve the rate at which those visitors convert to customers, and  

 Maximize the return on your marketing investment.  
 
We believe in the power of search marketing, and we have a dedicated and 
passionate team of SEO and PPC experts who are committed to researching the 
most cutting edge search marketing techniques.  We make education of our team, 
clients, and prospective clients a top priority.  We apply our expertise to your site to 
help your business grow, and in every interaction, our clients are increasingly 
impressed by our knowledge, ability, and flawless execution.  Because of these high 
standards, you receive campaign strategies and levels of client service that are 
world-class, and you will achieve results that exceed your marketing goal.  
 
To find out how Webmarketing123 can help your business increase site traffic and 
conversions, contact Devon Paguio at dpaguio@webmarketing123.com or visit us 
at http://webmarketing123.com.  
 

SEO is the most 

effective marketing 

tool today, and 

investing in site 

optimization can 

generate more leads 

and conversions.  

At Webmarketing123, 

leading SEO experts 

are dedicated to 

offering the latest 

SEO techniques and 

best customer service 

to get your site to the 

top. 

mailto:dpaguio@webmarketing123.com

