Webinar:
SEO & Social Media:

The Links That Bind

Thank you for joining us!
We will begin at:
10:00 am PST
11:00 am MTN
12:00 pm CST
1:00 pm EST

Audio: 916-233-3087
Access code: 519-842-926
Enter PIN # on your screen
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Please help us make this webinar a big success by asking lots of questions using the chat box on your go to dashboard.   
Q&A is your opportunity to dial it in to your needs


I
Main Topics for Today’s Webinar

1) SEO Fundamentals

2) Inbound Links, Keywords, Content, URLs

3) How Social Media Can Effect Of Your SEO Efforts
4) The Direction of Social Media for 2010

5) Latest Changes You Need to Know About
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SEO Fundamentals

The Five Pillars

Keywords
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Choosing High Impact Keywords

Keyword Selection Steps

e Keyword Expansion Tools
e Competitive Analysis

e Customer Terminology

e Analyze Data

e Stages of Sales Cycle

e Keyword Leverage Analysis
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Use Inbound Links to Increase Your

Domain Authority

What is Domain Authority?
* Page Rank Ezine
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Inbound Links — Why Important?

1. MOST important component of SEO

2. Need a concentrated linking campaign to get
on 1st page for very competitive keywords

3. Links are the fuel for optimized on-page
elements
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Place Keywords in Your Page Title

Keywords in the First and Second Position of the Page Title Have the Highest Impact!
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Place Keywords in Your Content

Use Keywords in Your Site Content!

J Dell Laptops / Notebooks: Colorful laptops, small laptaps, light weight laptops, gaming laptops - Mozilla Firefox |Z||E|[X|
File Edit View History Bookmarks Tools Help <
6 ¥ c X far ( !ht‘h:l:ﬂwww‘dell.comﬂ'lomeﬂaptops fj‘ hd -‘ Google )‘|

Alaptop computer is a convenient portable computer that has gained wide popularity with people who travel a lot, study in coffee
shops, and paricularly for those who enjoy the space saving design. Laptops have come a long way with optional features such as
integrated weh camera for video chatting,. Laptops with wi-fi technology for connecting to a wireless network or an internet hot spot
and mobile broadband to connect anywhere are very convenient. Laptops with a bluetooth reader, finger print scanner, or a space
saving slot loaded disc drive make technology fun.

When purchasing laptops, think about the best size and weight for yvour portability needs. Laptops in colors or desiagns that fits your
personality are available. If you use your laptop for multimedia, consider purchasing a larger laptop hard drive and discreet laptop

video card.

Laptops

Inspiron Mini Hetbooks Inspiron Studio KPS 8 Alienware Dell Deals

Mimi 10 & Mini 10w Inspiron 11z Studio 14z M7 Fopular Laptop Deals
Inspiron 13 Studio 15 MATx Large Screen Laptops Deals
Inspiron 14 Studio 17 Lighter Laptop Deals
Inspiron 15 Studio XPS13 Deskiops Deals

Studio XPS 16 Mini Deals

TV & Electronic Deals
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SEO Fundamentals — Optimized Page

Page Title 'Digital Multimeter | Multimeter | Analog Multimeter | True-RMS Multimeter — Fluke
File  Edit Wiew History  Bookmarks Tools  Help
— N

U RL [ = http: ffus. Fluke. comfusenproducts{ Digital-Multimeter
Home | Sol Centers | Products ere To Buy | Fluke Community | Education & Training| Support | Se
Horme | Products | Digital Multimeter | 4 Contact us

Search Fluke
(%) Resources {7 Products

I |
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Inbound Links

Find Resources

[ Select.. =

Digital Multimeter Resources
Where to buy »
Selectortool &

Dlgltal Multimeter Prodiicts Sholwcas s e Application notes and case studies »

Welcome to the multimeter home page Tor Fluke, Digital Multimeter Accessories »

the most trusted name in the waorld for Digital Multimeter FAGQ »
ontent multimeters.

Virtual demos &
Fluke 233 Remote

Simply choose the category that fits vour work Display Multimeter
We want keyword-rich content or click an "show me all multimeters® at the w
utilizing all keywords we are e i Etpndudng
targeting for thIS page. For help in selecting which meter fits you best,
wigit our interactive selection guide:
D'g'tal Multimeter Extend vour buying power with
Multimeter multimeterfclamp combo kits. Get extra walue Fluke 27 11 25 1l
Analog Multimeter with all the accuracy and quality of Fluke tools! Multimeters il =1
True-RMS Multimeter Save up to 20% off manufacturers list price. Worlds first remote display DM
Learn more about our quality digital multimeters and Fluke 233

analog multimeters True-rms Multimeter

Ee=t In Tast nner.
Lear =
Fluke 280 Seri e-rms Industri gging . f ’f "(} peakdline
Multirmeter wit ndCapture Fluke 874 kit » A
Sea the video i The now
Show me all ital Multim s standard
; for rugged
Clol Eliska 28 10 & irdsned
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Effectively Group Your Keywords

Home Page

/(Target Major Themes/General Keywords\

Category: Category: Category:
SEO PPC Social Media
Supporting Supporting Supporting Supporting Supporting Supporting
pages for SEO pages for SEO pages for PPC pages for PPC pages for Social pages for Social
Media Media
Content Silo A Content Silo B Content Silo C
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Social Media & SEO
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Social Media or SEO

Which One Should You Focus On First?

<
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Social Media & SEO Go Hand 1In
Hand

Social media is about listening before selling,
providing value before marketing.

e Blogs with content focused on the reader.
e Facebook fan page which show the human side of your business.
e Twitter postings that provide information.

e You Tube videos that entertain with humor and/or education
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Putting it All Together. ..
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How Social Media Can Improve
Your SEO

e BLOGS - Content
e INBOUND LINKS - Site Authority

e INTERCONNECTEDNESS - Brand Building
- Facebook Fan Pages

- Google Buzz

- Twitter

- Yelp

- Linked In

- Website Resources & Content Q

-9
& webmarketing123
"N




What SEO Brings to the Table

SEO
Strengths/Benefits:

e Very High ROI in Long Run
e No Direct Cost from Unqualified Clicks
e Stability Over Time

e Credibility of 3rd Party Endorsement
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What Social Media Brings to the
Table

Social Media
Strengths/Benefits:

e Shows a face behind your Company
e Helps build loyalty and trust behind your brand

e Able to respond timely to positive and/or negative
comments
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Search is Changing — The Latest Facts You
Must Know
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Key Search Engine Changes for 2010

Google Caffeine
« Increases how much of your site is recognized.
« Speed at which those pages are indexed.

Social Search ‘ 0 O [e
Convergence of all the elements. '
- ]

What this means to you:
« Your site can now rank for more keywords.

« More of your competitors’ sites recognized: It will
be harder to get to the top.

» Fresh content on your pages will be even more
important!

« Your Deeper pages will be given more focus than

' ™ Dbefore ensure they are also well-optimized
. webmarkefing123



I
Contact Information

Contact Us for a detailed Custom Analysis of your website!

Please contact:

Jason Cragholm

(800) 619 1570
Jason.Cragholm@Webmarketing123.com
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