SEO Boot Camp

Part 1: HandsOn Session

Thank you for joining us!
We will begin at:

10:00 am PST
11:00 am MTN
12:00 pm CST
1:00 pm EST
Audio: 312 -878-0222 j ;
Access code: 351 -363-632 . ]
Enter PIN # on your screen | =
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Overview of Topics for Boot Camps 1 & 2

HANDS-ON SESSION

BOOTCAMP 1. On-Page Optimization

Keywords - How To Choose The Best Keywords On Your Site to

Increase Your Rankings

STRATEGY SESSION

BOOTCAMP 2: Off-Page Optimization

Links - How to Use Social Media and Links to Increase Your Domain

Authority
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On-Page Optimization

KEYWORDS

How to Choose the Most Impactful Keywords

How to Place the Keywords on Your Site to Increase Your Rankings
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SEARCH ENGINE MARKETING
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On-Page Optimization

SEO Fundamentals

The 5 Pillars of Search Engine Optimization

Keywords

_Z ) %%

== - www.url.com
Site Content :
Meta Content URL 6 s
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On-Page Optimization

Choosing High Impact Keywords

Keyword Selection Steps

adri: 414 phil: 327

A Keyword Expansion Tools

B

A Competitive Analysis

A Customer Terminology

A Analyze Data

A Stages of Sales Cycle

=] 2| |

A Keyword Leverage Analysis
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On-Page Optimization

Choosing High Impact Keywords

Step 1:
Step 2.

Gox

AdWord

Keyworc

se the Ke
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keywords y
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Results are

How v
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Google External Keyword Tool

Advertiser Competition

Local Search Volume:

Choose columns to display: (2

|Sh0w,"hide columng

Global Monthly Search

Keywords &) February % Volume (2
Keywords related to term(s) entered - sorted by relevance (21

financial advisors software 0 ] Mat enough data 1,000
financial ratios software [ 2400 1,300
financial services software [ 5400 12,100
financial investrment software | 880 1,000
finaricial ratio software O] 210 320
financial performance software (I Mot enough data 480
financial advisor software [ 1 500 1,800
financial analysis software [ 14800 5,400
financial planning software 0/ 22200 27 100
financial mortgage software |/ Mat enough data 170 +'s URL
financial ratio analysis software [ Mot enough data 110
best financial planning software |/ 480 550
financial consolidation software 0] 480 720 5icahle
financial close software T ] Mat enough data 5
financial statement software 0] 3500 5400
financial profiles software 0 ] 210 210
financial serice software 0] 390 820
financial spreading software 0 ] 140 210
financial fate software I ] Mat enough data 45
software for financial semices 0] Mot enough data 1,000
financial presentation software 00 Mot enough data 140

Dane

(e g. wwew example. com/product Pid=745893)
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On-Page Optimization

Choosing High Impact Keywords

Some Keyword Expansion Tools

Google Wonder Wheel

google [abs wohder wheel myspace

ferris wheel google

apple

sketchup
google
wonder
wheel
comic books google bhlogoscope
drill dovwen mind mapping
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On-Page Optimization

Choosing High Impact Keywords

Using Googl eds

Google Insights

AShows the search trends of your
keyword - you can see if searches
are increasing or decreasing

AShows what geographical regions

perform searches on these keywords and

ranks them for you

ASuggests new keywords that are growing

in popularity
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On-Page Optimization _ _
Choosing High Impact Keywords

Mining Analytics for Keywords

[m |
o Dashboard | Export = || = Email | B8 Add to Dashboard
Mo Intelligence =% o
Cverview »
A Visitors
[Bramcsowces NI
Cvarview
Cirect Traffic
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k AdWords
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On-Page Optimization

Choosing High Impact Keywords

Look for Keywords With The Most Leverage:

Keywords Monthly Searcheq Google Ranking # of Competing Webpages on Goo
credit card fraud 1,90¢ N/A 64,700,004
credit card payment gateway 88( N/A 833,00(
credit card payment processing 48( 53 48,600,00

credit card processing for business 4,400 10,600,00

full service online payment processing
global payment 260 8 35,400,00
global payment system 12,100 N/A 17,900,00
internet merchant account 590 N/A 13,800,00
internet sales tax 1,600 N/A 38,200,00

merchant services credit card processing

payment security 720 18 176,000,00

Ly
@ webmarketing123

H ENGINE MARKETIN




On-Page Optimization

Place Keywords in YourSite Content

Use Keywords in Your Site Content!
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